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POWER BRANDS GLOBAL: LIFE

IMPLEMENTING INNOVATION
AND STRIKING THE RIGHT
BALANCE BETWEEN RISK

Ernst & Young Ltd. provides assur-
ance, advisory, tax, and transac-
tion advisory services. It provides
assurance services, Including
accounting compliance and re-
porting, climate change and sus-
tainability services. It also offers
financial accounting advisory ser-
vices, financial statement audit,
and fraud investigation and dis-
pute services; tax services in all
the areas of the countries where its
operates and cross border tax ad-
visory, global trade, global compli-
ance and reporting, human capital,
personal taxes, tax accounting, tax
performance advisory, tax policy
and controversy, transaction tax,
and transfer pricing and tax effec-
tive supply chain management, as
well as VAT, GST, and other sales
taxes. The company was founded
in 1989 and is based in London,

United Kingdom. It has locations in
the Americas; Europe, the Middle
East, India, and Africa; the Asia-
Pacific; and Japan. Ernst & Young

Ernst & Young LLP.
With their kind of portfolio and
such diversified industrial out-
reach -Automotive & Transporta-
tion, Consumer Products & Retail,
Financial Services, Government &
Public Sector,Health, Life Sciences,
Media & Entertainment, Mining &
Metals, Oil & Gas, Power & Utilities,
Private Equity,Real Estate, Hos-
pitality & Construction, Technol-
ogy, Telecommunications — led by
some of the sharpest entrepreneur-
ial minds, E & Y focuses on a con-
tinuous, dynamic and evolutionary
business model. To quote Mark A.
Weinberger, EY Global Chairman
and CEO:

The world is changing, fast. This

Ltd. operates as a subsidiary of

change affects every business in
every sector, including our own.
But our more than 230,000 people
around the world are embracing
this challenge and are prepared to
navigate any uncertainty we face,
and help our clients grasp the op-
portunities that disruption pro-
vides.

E & Y strongly advocates Growth
that benefits the few at the expense
of the many isn't inclusive. That's
why they are using their knowledge
and experience to help scale ap-
proaches that put business at the
heart of tackling society's tough-
est issues. Every day, they aim to
help clients to grow sustainably.
Using that same know-how to help
build the capacity and capabilities
of high-impact social innovators
and job creators creates a ripple
effect with the potential to change
millions of lives.
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Though AC Ernst and Arthur
Young never met in life, their
philosophies lived on and, in
1989, were brought together
when the firms they combined
to create Ernst & Young and the
rest is history.

2, 31, 800 employees, spreading
across 28 Regions, and a
consolidated year on year growth
of 9.2% at 29,626 US $ m.

Presence in 220 plus countries
and territories, 3 billion global
viewers.

From Automotive &
Transportation, Financial
Services to Oil & Gas,
Telecommunications & Real
Estate - touches every aspect of
existence of a human life in every
corner of the globe.
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