
nurturing the intelligenCe & 
entertainment quotient oF 3 billion 
people worlDwiDe
Discovery Communications, inc. op-
erates as a media company world-
wide. the company operates through 
u.S. networks, international net-
works, and education and other seg-
ments. it owns and operates various 
television networks under the Dis-
covery Channel, tlC, investigation 
Discovery, animal planet, Science 
and turbo/velocity, as well as own: 
oprah winfrey network in the u.S., 
Discovery Kids in latin america, and 
eurosport, the leading provider of lo-
cally relevant, premium sports and 
home of the olympic games across 
europe, as well as other regional 
television networks. Discovery Com-
munications, inc. is headquartered 
in Silver Spring, maryland. Discovery 
Communications satisfies curios-
ity and captivates superfans around 
the globe with a portfolio of premium 
nonfiction, lifestyle, sports and kids 
content brands. available in more 
than 220 countries and territories, 

Discovery’s programming reaches 3 
billion cumulative viewers, who to-
gether consume 54 billion hours of 
Discovery content each year. Dis-
covery’s offering extends beyond 
traditional tv to all screens, includ-
ing tv everywhere products such 
as the go portfolio and Discovery 
Kids play; over-the-top streaming 
services such as eurosport player; 
digital-first and social video from 
group nine media; and virtual reality 
storytelling through Discovery vr. 
Discovery networks international 
encompasses five regional opera-
tions covering all major cable and 
satellite markets, including: asia-
Pacific; Central & Eastern Europe, 
middle east and africa (Ceemea); 
latin america/u.S. hispanic; north-
ern europe; and Southern europe. 
regional headquarters are located in 
Singapore, warsaw, miami, london 
and milan.

Legacy Three decades ago, what started 
its journey with the launch of 
Discovery Channel is today the 
biggest purpose-driven company, 
with the largest portfolio of 
channels and presence in all the 
mediums.

RecaLL Delivers global appeal and local 
relevance, connecting with 
diverse audiences by providing 
context for the ever-changing 
world.

Impact Presence in 220 plus countries 
and territories, 3 billion global 
viewers.

poweR 
FactoR

The historical moment in 2015, 
when the International Olympic 
Committee (IOC) awarded the 
broadcast rights in Europe for 
the 2018-2024 Olympic Games 
to them.
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